I'loptaZoups éva xpovo pe to AppEVA,

pe pia Spocepr avaviéwor

MMarket Trends

To DUOIKO MeTaMIKO NepO AppEVA CUUTIANPWVEL
V0L XPOVO 0NV yOPA KO TO YIOPTACEL e et
QVAVEWUEVT] TAUTOTNTO, EUTIVEVOLEVT| amnd
NV tapBéva opop@id Tou Mpaupov. H VEQ TOV
guokevaota cuVSLALEL VILOAOTIKO design pe TV
KaOapdINTa TNE PLONG, APNYOVUEVN TO TA(dL TOv

VEPOD OTTO TNV TIYT MEXPL TO TIOTHPL UAG.

Agopevon ToL AppEVA 1TaV Kal TIOPOLEVEL

H ADUS, ue otabepn deopevon
OTNV KOLVWVIKN TIPOCPOPA KAl TN
BLWOLUY) AVATITUET, OUUUETEXEL
evepyd otnVv TpwTtofovAia ‘No
Food Waste” oe cuvepyaoia pe tnv
opyavwon MIMOPOYME.

Ratd tnv meplodo twv Xplotov-
YVEWWV, 1 etalpela tpocepepe 30
TOGQVTEC UE TPOPLULA KOl AVAPUKTL-
K& otov @opea KI.TO.AA. ko 84

TIOKETA GVAK 0TOV XVAANOYO €0eAOVIWV “Te PwALd Tou AeTov”. Tov MapTio Tov 2025, 1 Ipoopopd GLVEXIOTNKE Ue T dlabeon
130 kiBwTtiwv ovak otov Anpo PuATC.

YtV ADUS, TILOTEVOUE OTL 1] AVTLULETWTILOT) TNC OTIATAANG TPOPIWV glval evBVuVN OAwV pag. Méoa amo T cuvepyasia pag Ue To
MMOPOYME, otnpifovpe cuvavBpmTouE UaC IOV EXOVV AVAYKN KAl CUUBAAAOUE OTY| UEIWON TNC ETUOLTIOTIKYC Kplong.

H ADUS Seopuevetal va cuvexioel Kat va eVIoXVOEL TIC SPATELC KOVWVIKNC TIPOGPOPAC, SNLLOVPYDVTIOC EVO TILO BLWCLUO KAl

Sikalo WEANOV.

1 TIOLOTNTA KAl O GERATHUOC GTO
TepBANAOV. H vEa QLAAN, oo 30%

AVAKUKAWLEVO VAKO (TPET),
SlaBETel N ATIOOTIOUEVO TIWUA,
LELWOVOVTAC TO TIEPIBANAOVTIKO
ATIOTUTLW QL.

H opada tng Nepd Mnywv Mpaupov
ovveyilel pe v (Bl apoaiwon:
V0L TIPOCPEPEL PUOLKO LETANAKO
veEPO KoPLPALAC TIOLOTNTAG,
TPOOTATEVOVTAG TOV (PUOLKO
TAOUTO TNe TiEpLoxne. Eva xpovo
UEeTd, To AppEVA ouvexiZeL To
TAE(SL TOV, TILO SLVALIKO Kl
AvVOVEWLEVO aTtd TIOTE!
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